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UK Internet Users and Penetration, 2008-2013
(millions and % of population)

2008 38.1 (62.6%)

2009 39.4 (64.5%)
2010 40.6 (66.2%)

2011 41.7 (67.8%)

2012 42.8 (69.5%)

2013 43.7 (70.7%)

Note: an Internet user is a person of any age who uses the Internet from
any location at least once per month
Source: eMarketer, February 2009
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Online Activities of UK Adult Internet Users, 2008
(% of respondents)

Sell goods or services (eg. auctions) -= 19%

Look for job orsend job application ] 25%
Look for info about education/training ! 31Pa
Consult the Internet for learning 31%

Seek health-related info ;:I 343
Download software =T= 37%

Read or download anline news ] | | d 489
Internetbanking 409
Uze services for travel/accommaodation | | I‘ 63%
Find info about products/services | | | , : d B4%
Sending/receiving e-mail | - - sl B7%

0% 20% 40% 60% B0% 100%
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) Internet Usage in Western Europe™, by Age and Time
of Week, 2008 (% of respondentsin each group)
100%:
0%
*
$ 003 /0 *. it
TO%s
! 60%
0+3 /0 *. 50%
! 40% H Weekdays
| *@ - 30%
: 6-. Hweekend
0/3 20%
| 10%
1*3  *6 - =
$ | 18-24 25-34 Total
*Belzium, Denmark, France, Gearmany, taly, Nethedands, Norway,
Sweden, Spain and UK
) Online Activities of Internet Users Ages 25-34 in Western
Europe®, 2008 (% of respondents)
Creating personal profiles ] : 26%
$ Writingon forums 29%
Ratings and reviews 79%
40135 Watching videos 1 a0
Music downloads | a 32
40/35 Listening to radio # [
.,3 Instant messaging _W 43%
| Social networking | ' | d 49%
Email
rT.IEI | = - ™ T B1%
| 3 Searching . : . el B4%
0% 20% 40% 60% 80% 100%
*Belgium, Denmark, France, Germany, Italy, Netherands, Norway, Sweden, Spain, UK
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UK Online Advertising Spending, 2007-2013
(billions of £)
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’ £275 f3.54 EEEE £3094 f443 £507 £562
I'0
Change in Online Marketing Spending by Marketers
Worldwide, by Tactic, February-March 2008
*+4+0 243 (% of respondents)
! 70% T53% S —=
B80%
2/3 ' S0% —— AR%
40%
40% ——
| 0% 2 M Increase
20% +— i Decrease
10%
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Leading UK Industries, Ranked by Online Advertising
Spending Share, First half 2008
(% of total online ad spending)

35.0%
30.0%

32.9%

250%

200%
15.0% -
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Marketing Segments on Which UK Companies Will
Increase Spending in the Next 12 Months, Sept-Oct 2008

(% of respondents)
Direct marketing |15.2%
Metworking &
19.7%

Website optimization

Print

23

i

PR W 42.5%
WL m—————— 55 2

00% 10.0% 200% 300% 400% 500% 600% 70.0%
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Advertising Spending Growth in Western Europe, by
Media, 2008 & 2009 (% change]

20.0%

150% 13

100% A
& 2008

50% 1§
| 2009

0.0%

50%

-10.0%

Online Advertising Spending in Western Europe, 2012
& 2013 (% of total ad spending)

2012 14.8%
2013 15.1%

Source: Forrester Research, "European Online Advertising Through 2013,"
February 4, 2009 as cited by PaidContent.UK, February 10, 2009

101588 www.eMarketer.com

Online Display Advertising Spending Growth in
Western Europe, 2009 & 2013 (% change*)

oy
2013 10%

Note: *vs. prior year
Source: Forrester Research, "European Online Advertising Through 2013,"
February 4, 2009 as cited by PaidContent.UK, February 10, 2009

101589 www.eMarketer.com
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’ B2C eCommerce: UK, 2007-2012
n
4 100
o0
"#) ! 80
Rt 70
"H# ;*) &0 L% change (based
| | 720. on £ figures)
*++, = EE
( 40
30
"y ;*) ) I 20
710 6 *+/+ /.03 10 -
a
*+f) | /+ /3 2007 2008 2009 2010 2011 2012
702 . x|

7, % 4,3 5

UK Retail E-Commerce Sales, 2002-2012 (billions of £
and % of total retail sales)
4" EllH £3.8 (1.6%)
EZRER £5.0 (2.0%)
% LI <63 (2.4%)
< & *4+0 | B <s 2 (3.1%)
! 2 ! B <109 (4.0%)
P < <7 (5%
) ( EE R < 195 (6.7°)
++, 766
et E R < =%
< a E R -  (1.4%)

"H# ) | 710 2011 £38.2 (12.1%)
*+/+ 2012 £44.9 (13.8%)
*+/+
/ Note: excludes airline travel, tickets and insurance
Source: Verdict Research, "UK e-Retail 2008" as cited by Internet Retailing,
July 2008
096446 www.eMarketer.com
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Retail eCommerce Revenues Worldwide, by Region, 2008-
2011 (billions)
& ) $250.0
I (
| x4/ 52000
$ ! 51500 Hus
i Europe
*++’ $ $100.0 M Asia
) ! =/+1 i Rest of World
! *+/+ £50.0
=/1+, 500
*+// ) 2008 2009 2010 2011
$ ! =/,0*

/" Online Buyer Penetration among Internet Users
Worldwide, by Region, October-November 2007 (% of
respondents)

3
s .
% 4.%35 Asia-Pacific 84%

Latin America 79%

554

0
$ $ /o 213 Eastern Europe, Middle East and Africa 67%

023 1 | Worldwide 86%

Note: n=26,312 ages 15+
Source: The Nielsen Company, “Global Online Survey" as cited in press
release, January 28, 2008

091865 www.eMarketer.com
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UK Online Social Network Advertising
Spending, 2007-2012 (millions)

300

250

200

150

100

ml i I
o -

2007 2009 2010 2011 2012

£ millions

UK and Western Europe Online Social Network
Advertising Spending, 2007-2012 (millions)

2007 2008 2009 2010 2011 2012

Dollars
UK $130 $225 $336 $432 $486 $533
Western Europe $170 $330 $500 $685 $860 $970
Pounds
UK £65 £115 £175 £225 £260 £285
Western Europe £85 £168 £260 £357 f£460 £519

UK % of Western Europe 76.4% 68.5% 67.3% 63.0% 56.5% 54.9%

Note: converted at average annual exchange rates (projected for future
years)
Source: eMarketer, May 2008

094951 www.eMarketer.com
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Social Networking Site Users in Select Countries in
Europe, December 2008 (thousands of unique visitors

and % reach)

Unique %

visitors reach
UK 29,263 79.8%
Spain 13,185 73.7%
Portugal 2,705 72.9%
Denmark 2,390 69.7%
Italy 14,408 69.3%
Belgium 3,668 68.2%
Germany 24,901 67.3%
Ireland 1,131 66.9%
Finland 2,061 66.2%
Sweden 3,733 65.4%
Switzerland 2,804 64.7%
France 21,745 63.9%
Russia 18,427 63.5%
Netherlands 7,438 63.0%
Norway 1,732 58.9%
Austria 2,120 49.7%
Europe 210,950 74.6%

Note: ages 15+, home and work locations; excludes visits from public
computers such as Internet cafes and access from mobile phones and

PDAsS
Source: comScore World Mextrix as cited in press release, February 17,
2009
101712 www.eMarketer.com
Online Social Network Advertising Spending
Worldwide, 2008-2013 (billions)
£4 .00
£3.40
$3.50 53.18
52 87
53.00 5750
5250 52.35
£2.00

£2.00

8150 ——

£1.00 +—

5050 ——

5000 ; T T
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HOME | CONTACTUS | FAQS

1y your Pond Liners Online NEED HELP...

CHOOSING YOUR POND LINER?

» Butyl Rubber Liner

> Epatyn Rubirey Liner Liners Oninespecilise in suppiing
Eraln Relber s Superorqualty pond lners,prtecive
pondunderiy, pond fers and
A1V 0 jou. Liners Onine
customers

Tha most commen types ofpond lners
are Epalyn rubber ner,
Buyl rubber lner nd PVC.

» PVC Liner
CwBest qualty product a the
S Gecxtl Procscive ce SAFE PURCHASING
eriay Wunnvalled customer

v Your Putchass s Securad by
» Tailored-to-ft Liners. O Technical support "
WEtended experience
WProfessionalnstlaion LINERS ONLINE ON THE
Traceavie ceiveres
Al : BLOG

» TankLiners

» Repair Miaterials
Pl Add your comments and experience to
aurBlog e

» Itrepid Pond Pump

SPECIAL OFFER

» Filter Media

FREE CALL BACK

I you have sy questions rlated to
Liners Onine products o pond
constuction.

NEED HELP
WITH LINER INSTALLATION?

“The instalfton ofyour pond ner

o <l
Liners
Online

» Butyl Rubber Liner Geotextile Protective Underlay

» Epalyn Rubber Liner

» PVC Liner
our 250gm grey undertay is a mecharically bonded polypropylene neede
punched mataral. It i very tough compared to sorme brands of
tnderlay avaiable on the market. It is used to protect tha iner fro
baing punctured by sharp skones, racks, roats and other soi debris. It
2150 €% 25 an escape foute for any gasses that may buld up under a
ner.

» Geotextile Protective
Underlay
» Tailored-to-fit Liners

» Tank Liners.
When garden pond insrs are caversd with soi, gravel, rocks or
concrete, our protective underlay should be used both above and below

> Rapatt Matarials 1 nor Georocle Proteciv Undory i rocommended o pandiner

Trent rona o We guarantee al our finings when used with this underlay.

» Filter Media Features
Need Help.
O\Remains unaffected by extrame weather conditions
ORot resistant
Ay CWEasy to mstall
S

L4 Like to buy this produci

To Plan Your Pond?
SClck Hore

under 100 m2 over 100 m?
Price per m? coss o8
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A best sellr for the last 2
Jears, e bag's an

Gallery design has been L )
Grawn from the iconic: @

painted canvas on & bag, AidnBack Al Arcadia
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